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Philosophy 

Empower others by being empowered to create change.


From elevating the game of basketball in China for the 2008 Beijing Olympics to empowering 
communities through sport in Brasil for the 2014 World Cup and 2016 Rio Olympics, I have had the 
pleasure and opportunity to provide executive creative directorship to local and cross-functional 
teams, amplifying experiences and driving exponential market growth across retail, experiential, 
digital and social platforms.

Thriving in the intricate space between corporate expectations and meaningful grassroots 
experiences and the ability to navigate the nuances of various cultures, are skills I have honed 
through the years. Team first, will always be at the core of my principles, and I approach every 
opportunity with the hunger and desire to create authentic connections.


 


Expertise


Creative Team Collaboration

Strategic Communications

Digital Innovation

Leadership

Team Development

Marketing

Multimedia


O2O Development

Campaign Development

Retail 

Branding

Design

Photography 

 


Experience 

NIKE INC., Beaverton, OR	 2011 - 2020

Creative Director	 2019 - 2020 
Retail + Experience, Nike APLA, Beaverton, OR

• Directed design and production teams to build unique solutions for unexpected consumer 

experiences across the Geography, increasing the Brand globally in consumer conversion 
110%.


• Partnered with Nike Direct to develop Business and O2O strategies for seamless online to 
offline experiences across global market tiers, increasing conversion 35%.


• Met consumer needs with creative journeys through the lens of COVID restrictions by adjusting 
over 400 retail doors with safe, compelling, and connected initiatives across all Brand platforms.


 

Senior Creative Director	 2016 - 2019 
Nike APLA, Beaverton, OR

• Directed Nike Brand Design Function for Asia-Pacific, Latin America (Japan, Korea, SEA and I, 

Australia, Brasil, Argentina, Chile, Latin America) spanning across 15 global markets.
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• Collaborated with Category Marketing Directors, Brand Communications, Brand Media, and 
Nike Direct to determine both Brand and seasonal strategies influencing creative direction 
across all 6 brand categories. (Running, Sportswear, Football, Women, Brand Jordan, and 
Basketball).


• Mentored and led the creative teams to execute Digital, Retail, and Consumer Energy Moments 
and Activations across all 14 territories with multi-tier markets.


 

Design Director	 2014 - 2016 
Nike Brasil, Sao Paolo, Brasil

• Guided and directed an incredibly talented team of designers, providing guidance and support 

to deliver compelling campaigns for 2 major global events, the 2014 World Cup and 2016 Rio 
Olympics.


• Partnered with Nike Brasil Senior Leadership and Marketing teams to identify consumer 
insights, construct Brand strategies for the local marketplace, and execute locally relevant 
digital and physical campaigns to increase Nike's market share by 13%.


 

Art Director	 2011 - 2014 
Nike Global Running, Beaverton, OR

• Developed seasonal brand campaigns supporting product innovation launches and athlete 

storing telling through digital physical applications.

• Built strategies with Nike Running Marketing team for seasonal campaigns, extending over 4 

years.

• Facilitated collaborations with product innovation teams to articulate creative visual and verbal 

direction for over 12 lead product launches.

 

Design Director, Jordan Brand	 2011 - 2011 
• Managed a highly accomplished team of designers, providing guidance and support to develop 

ideas, concepts, and seasonal campaigns for Brand Jordan across 7 continents.

 

WIEDEN + KENNEDY, Portland, OR - Shanghai, China	 2005 - 2010

Creative Director, WK Shanghai	 2009 - 2010 
• Led and directed design and production teams across 4 categories (Basketball, Football, 

Running, and Tennis) to create unique campaigns to inspire a new era of marketing in China.

 

Art Director, WK Shanghai	 2007 - 2009 
• Designed new on-brand 365 campaigns for Nike China to convey concepts and messaging for 

specifically clients such as Nike Basketball, Nokia and Starbucks.

 

Studio Artist, WK Shanghai	 2006 - 2007 
• Collaborated with WK creative design team to create and produce campaigns for 2 major 

clients, Starbucks and Nike China.

 

Studio Artist, WK PDX	 2005 - 2006 
• Collaborated with creative design teams to concept, complete, and produce projects on tight 

deadlines on 2 primary accounts, Starbucks and Nike.

 

Education 

Bachelor of Arts, Studio Arts, Furman University, Greenville, SC, 1995

Studies Abroad Program, University of Georgia, Cortona, Italy, 1993


